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 - Richard Holis.
design
" "

drawing planning design " "

 - Michael Rock. 
 - Stefan Segmeister.
 - Ellen Lupton.
 - Designer as Producer. 
- Walter Benjamin. 
 - Author as Producer.
 - Anselm Strauss and Juliet Corbin.
 - Frank Magill.
 - Cyclopedia of  World Authors.
 - American Institute of Graphic Arts.
 - Visual Communication.
 - Communication Design. 
 - Evelyn Lincoln.
 - Invention and  Authorship  in  Early Modern  Italian Visual Culture.
 - Andrea Mantegna.
 - T. S. Eliot.
 - Tradition and the Individual Talent.
 - Formalism.
 - William Kurtz Wimsatt.
 - Monroe Beardsley.
 - Intentional Fallacy.
 - Affective Fallacy.
 - Stoll.
 - words come out of a head, not a hat. 
 - death of the author.
 - Roland Barthes.
 - Text.
 - Tissue.
 - From Work to Text.
 - Michel Foucault.
 - What Is an Author?
 - The Frankfurt School.
 - The Work of Art in the Age of Mechanical Reproduction.

 - Culture of Craft. 
 - imagined communities.
 - Benedict Anderson.
 - Fredric Jameson.
 - Katherine McCoy.
 - J. Abbott Miller. 
 - Grid. 
 - Josef  Muller Brockmann.
 - György Kepes.
 - Donis A Dondis.
 - Rudolf Arnheim.
 - Tonhall.
 - Yvonne Schwemer-Scheddin.



 - Authorless.
 - Mad Dutch Disease. 
 - Francois Truffaut. 
 - Politique des Auteurs (Political Authors).
 - Andrew Sarris. 
 - Author Theory. 
 - Alfred Hitchcoock. 
 - Orson Welles.
 - Haward Winchester Hawks.
 - Fabian Baron.
 - Tibor Kalman.
 - David Carson.
 - Neville Brody.
 - Edward Fella.
 - Anthon Beeke.
 - Pierre Bernard.
 - Gert Dunbar.
 - Tadanoori Yokoo.
 - Vaughn Oliver.
 - Rick Valicenti.
 - April Greiman.
 - Jan van Toorn.
 - Wolfgang Weingart.
 - Mad Dutch Disease.
  -Rick Poynor.
 - No More Rules: Graphic Design and Postmodernism.
 - Karen Lewis.
 - Graphic design for Architects.
 - Architecture Graphic Design. 
 - Drawing.
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